
Thematics 

 

 

 

Professional Deontology 

 

1. Professional Deontology in Mass Media 

2. The Concept of Profession 

3. "Experts of Trust" 

4. Cognitive Trust: Probability and Rationality 

5. Emotional Trust: Emotivism, Experience, Subjectivism 

6. Community Building: Communication and Trust 

7. The Legal and Ethical Framework of the Profession 

 

Ethics 

 

1. Community, Communication, Ethics 

2. Ethical Theories in the Context of Communication 

3. Media Ethics 

4. Moral Norms in the Media 

5. Ethical Codes 

6. The Concept of Censorship 

7. Freedom of Expression and the Right to Privacy 

8. Freedom of Expression and Its Limits 

9. Hate Speech 

10. Ethics in Public Relations: The PR Ethical Code 

11. The Problem of Lying in the Public Sphere 

12. Applied Ethical Issues 

 

Critical Thinking 

 

1. What Is Critical Thinking? 

2. What Is Argumentation? 

3. Simple Arguments: Reconstructing Arguments 

4. Complex Arguments: Psychological Assessment of Argumentation 



5. Fundamental Concepts of Critical Thinking 

6. The Language of Argumentation 

7. Operations of Critical Thinking 

8. Question and Answer 

9. Logical Fallacies 

10. Critical Thinking in the Context of New Technologies 

 

Public Relations in Politics 

 

1. From Rhetoric to Political Marketing 

2. Mass Media and the Political System 

3. Constructions of "Political Reality" 

4. Models of Interaction Between Mass Media and Politics 

5. Political Language and Symbols 

6. Communication During Electoral Campaigns 

7. Electoral Communication in Digital Media 

8. Political Public Relations in the Digital Age 

9. Political Communication and the Citizen 
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19. Kovács, Barna: Bevezetés a kritikai gondolkodásba. Egyetemi Műhely Kiadó, 

Kolozsvár, 2025. 
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