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Themes 

Discipline: Public Relations, International Marketing, Final Paper Preparation 

Methodology, Marketing of Non-profit Organizations, Marketing Simulations 

 

I. Public Relations 

1. Communication strategies and techniques in public relations. 

2. Key players in local marketing: potential providers and target segments. 

3. Relations with the media and organization of public events. 

4. Corporate social responsibility and crisis communication. 

II. International Marketing 

5. Communication and promotion in international marketing. 

6. Current trends in international digital marketing. 

7. Marketing research on foreign markets. 

8. Adapting the marketing mix in international context. 

 

III. Final Paper Preparation Methodology 

 9. Collection, processing, and interpretation of research data. 

10. Compliance with academic standards. 

11. Presentation of Final Paper 

12. Ethics of scientific research.  

 

IV. Marketing of Non-profit Organizations 

13. Marketing strategies for non-profit organizations. 

14. Community relations management. 

15. Social campaigns and humanitarian cause marketing. 

16. Measuring the effectiveness of non-profit marketing activities. 

 

V. Marketing Simulations 

17. The use of computer programs in marketing processes. 

18. Analysis of results and feedback in marketing simulations. 

19. Strategic decision-making in a competitive environment. 

20. Evaluarea performanței în cadrul simulărilor de marketing. 
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