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VL. STANDARDE MINIMALE NECESARE OBLIGATORII PENTRU CONFERIREA
TITLURILOR DIDACTICE DIN INVATAMANTUL SUPERIOR SI A GRADELOR
PROFESIONALE DE CERCETARE-DEZVOLTARE: completate, conform Anexelor previzute in
O.M. 6129/2016 publicat in M.O. partea I, Nr. 123/15.02.2017.



STANDARDE MINIMALE SPECIFICE DOMENIULUI
27. Comisia de stiinte economice §i administrarea afacerilor, conform Ordinului 6129/2016 privind aprobarea standardelor minimale necesare
si obligatorii pentru conferirea titlurilor didactice din invatimantul superior

Nr. Standard Componente standard conferentiar Standarde/indicatori/suma Punctaj/conditii Standard Indeplinit/
universitar indicatori realizat(e) de candidat minimal neindeplinit
conferentiar/
CSIl

S.1. Obtinerea unui scor final(S), calculat | P= total punctaj articole ISI P=8,41 S>=1,5 Indeplinit
pe baza articolelor si citirilor in reviste | C= total punctaj citéri art. ISI | C=7
ISI cu scor de influenta absolut(AIS) S=15,41
nenul astfel:
S=pP+C

S.1.A. Punctajul Pi acordat unui articol “i” | Maxim 10 articole P=8,41 P>=0,75 Indeplinit
publicat intr-o revista indexata ISI cu | PC(carti)<=0,1875(25%din P)
scor de influenta (AIS) nenul se
determina conform formulei
urmatoare:
Pi=Mx[1-(N-1)x0,1]xAIS
S.LLA:P=PA(A1+...A5)+PC(C6+....+C10)

S.1.B. Punctajul Cj acordat unei citari "j" | Maxim 10 citiri in publicatii | C= C>=0,5 Indeplinit
intr-o revista indexati ISI cu scor
absolut de influenta (AIS) nenul se
determina conform algoritmului:
Ci= 1((Q1), 0,75(Q2), 0,50(Q3),
0,25(Q4)
S.1.B: C=C1+C2+.......... C10

S.2. Toate articolele/cartile/capitolele in | Teme specifice domeniului | Detaliat conform fisad | Teme specifice | Indeplinit
carti publicate si toate publicatiile | stiinte economice si | anexata domeniului
citate ce sunt luate in considerare | administrarea afacerilor stiinte
trebuie sd trateze exclusiv subiecte si economice i
teme specifice domeniului stiintelor administrarea
economice si administrarea afacerilor. afacerilor

S.3. Revistele ISI in care sunt publicate | Art.1:Infoeconomics- Art.1: AIS=0,429, M=8 | Art.1: AIS#0 indeplinit
articolele candidatului si articolele in | Electronics Art.2:AlIS=0,319, M=10 | Art.2: AIS#0




care apar citarile publicatiilor | Art.2:Core Economics- 1JSF | Art.3: AIS=0,538, M=6 | Art.3: AIS£0
candidatului luate in considerare in | Art.3:SocialScience& Art 4: AIS=0,429, M=8 | Art 4: AIS#£0
stabilirea scorului final pot fi reviste | Science-Sustenability Art.5: AIS=0,469, M=6 | Art.5: AIS£0
ISI cu un scor absolut de influentd | Artd:Infoeconomics-
(AIS) nenul incadrate pe categorii | Electronics
conform tabelului. Art.5:SocialScience&
Science- Agriculture
S.4.2. Din cele maximum 10 articole, | Cel putin un articol cu | Art.1: AIS=0,429 Art.1: AIS>0,15 indeplinit
candidatul trebuie sa fie autor sau | AIS>0,15 Art.2: AIS=0,319 Art.2: AIS>0,15
coautor a cel putin un articol publicat Art.3: AIS=0,538 Art.3: AIS>0,15
in reviste cotate ISI cu scor absolut de Art 4: AIS=0,429 Art 4: AIS>0,15
influenti (AIS) mai mare decit 0,15. Art.5: AIS=0,469 Art.5: AIS>0,15
S.S. Candidatul pentru titlul de | Minim 2 articole ISI cu |1 articol- Core | Minim 2 | indeplinit
Conferentiar, CS II trebuie sa aiba un | AIS£0 din care 1 1in | Economics, AIS#0 articole ISI cu
numar minim 2 articole ISI cu AIS | categoriile Core Economics/ | 2 articole- - | AIS#£0 din care
nenul din care 1 din categoriile Core | Infoeconomics Infoeconomics, AIS#0 1 1n categoriile
Economics si/sau Infoeconomics. 2 articole Social | Core
Science& Scienece, Economics/
AIS#0 Infoeconomics
S.6. Numarul de autori luat in calcul (N) se | N<=10 Art.1: N=4 Art.1: N<10 indeplinit
referi doar la cei cu afiliere la Art.2: N=4 Art.2: N<10
institutiile de invifimant si cercetare Art.3: N=4 Art.3: N<10
din Roménia Art 4: N=7 Art 4: N<10
Art.5: N=10 Art.5: N<10
8:7. Valorile minime ale punctajelor pentru | S >= 1,5 S=15,41 S>=1,5 indeplinit
participarea la concursurile pentru | P >=0,75 P=8,41 P >=0,75
ocuparea functiilor si obtinerea titlului | C >=0,5 C=7 C>=05

didactic de conferentiar este

urmitorul:

)



FISA DE CALCUL SI DE SUSTINERE A INDEPLINIRII STANDARDELOR MINIMALE SPECIFICE DOMENIULUI

27. Comisia de stiinte economice si administrarea afacerilor, conform Ordinului 6129/2016 privind aprobarea standardelor minimale necesare

si obligatorii pentru conferirea titlurilor didactice din invitamantul superior

Punctaj Pi Articole/cdrfi publicate:

Pi - Articole publicate in reviste ISI cu scor de influentid (AIS) nenul:
P=M x [1-(N-1) x 0,1] x AIS

Nr. ert

Articol

AIS

JCR
iunie
2024

Punctaj

CORE ECONOMICS

Duguleani C., Duguleand L.,Deszke K.D.,Alexandrescu M.B.- Compliance with the euro area financial
criteria and economic convergence in the European Union in the period 2000-2023(Respectarea
criteriilor financiare ale zonei euro §i convergenfa economicd in Uniunea Europeand in perioada 2000-
2023), Manuscript ID- 1jfs-3819908, Status- Website online, Article type-Article, International Journal of
Financial Studies 2025, volumul 13, numarul 4, pag.183 , data publicérii-1 October 2025., ISSN 2227-
7072, Accession number (WOS)-Certificate of publication,(Index JCR-Core Economics, Impact Factor
JCR 2024-2,2, Categorie jurnal- Economics, Business, Finance (Core Economics), Q 2, Multiplicator
M=10, Article Influence Score AIS=0,319, https://www.preprints.org/manuscript/202507.2667,

DOI 10.3390/ijfs13040183, https://www.mdpi.com/2227-7072/13/4/183

10

0,319

2,233

INFO ECONOMICS

Coman E., Coman C., Alexandrescu M. B.,Bilti R.S.- Mapping the frontiers of cybersecurity and data
protection: Insights from a bibliometric study(Cartografierea frontierelor securitdtii cibernetice si a
protecfiei datelor: perspective dintr-un studiu bibliometric), Manuscript ID-electronics-3853425, Status-
Website online, Article type-Review, Electronics Journal 2025, Section-Computer Science & Engineering,
Special Issue-Cutting-Edge Breakthroughs in Cybersecurity and User Data Protection, volumul 14,
numarul 19, 3769, data publicdrii 24 September 2025, Indexed 2025-10-20, Document Type-Review,
ISSN 2079-9292, Accession number (WOS): 001593587500001 (Index JCR-Infoeconomics, Impact
Factor JCR 2024- 2,6, Categorie jurnal- Computer Science & Engineering (Infoeconomics), Q 2,
Multiplicator M=8, Article Influence Score AIS 0,429, https://doi.org/10.3390/electronics14193769.
DOI10.3390/electronics 14193769, https://www.mdpi.com/2079-9292/14/19/3769

0,429

2,4024




Candrea A.N., Ciobanu E., Nechita F., Bratucu G., Coman E., Schiopu C, Alexandrescu M.B.- How do 8 7 0,429 1,3728
visitors to mountain museums think? A cross-country perspective on the sentiments decoded firom
TripAdvisor reviews(Cum gdndesc vizitatorii muzeelor montane? O perspectivd transversald asupra
sentimentelor decodate din recenziile TripAdvisor), Manuscript ID- electronics-3562870, Status-Website
online, Article type- Article, Journal Electronics, Volume 14, Issue 8, pag.1637, Section- Electronic

3. Multimedia, Special Issue- Advances in HCI Research, Published Date-18 April 2025, ISSN 2079-9292,
Accession number (WOS): 001474866600001(Index JCR- Infoeconomics, Impact Factor JCR 2024- 2,6,
Categorie jurnal- Computer Science. Information Systems Engineering. Electrical & ElectronicPhysics.
Applied (Infoeconomics), Q2, Multiplicator M=8, Article Influence Score AIS 0,429,
https://doi.org/10.3390/electronics14081637,

DOI 10.3390/electronics14081637, https://www.mdpi.com/2079-9292/14/8/1637

SOCIAL SCIENCES + SCIENCES

Coman C., Bucs A., Gherhes V., Rad D., Alexandrescu M.B.- The influence of social media platforms on | 6 5 0,538 1,9368
promoting sustainable consumption in the food industry: A bibliometric review(Influenta platformelor de
social media asupra promovdrii consumului durabil in industria alimentard: o analizé bibliometricd),
Manuscript ID- sustainability-3654650,Status-Website online, Article type- Review, Journal Sustainability
2025, volume 17, issue 13, nr. 5960, Published Date- 28 June 2025, e[SSN 2071-1050, Accession number
(WOS): 001527601500001 (Index JCR- Social Science & Science, Impact Factor JCR 2024- 3,3,
Categorie jurnal- Green & Sustainable Science & Technology Environmental Sciences Environmental
Studies (Social Science&Science), Q3, Multiplicator M=6, Article Influence Score AIS 0,538,
https://doi.org/10.3390/sul 7135960, DOI 10.3390/sul7135960, citat de 4 ori in Google Scholar,
https://www.mdpi.com/2071-1050/17/13/5960

Diaconu D.C., Peptenatu D., Gruia A.K., Grecu A., Gruia A.R., Gruia M.F., Drighici C.C., Biloi A.M., 6 10 | 0,469 0,2814
Alexandrescu M.B. Sibinescu R.B., The impact of urban expansion on land use in emerging territorial
systems. Case study Bucharest-Ilfov, Romania(Impactul expansiunii urbane asupra utilizdrii terenurilor in
sistemele feritoriale emergente: studiu de caz Bucuresti-Ilfov, Romdnia), Manuscript ID-agriculture-
3465352, Status-Website online, Article type- Article, Journal- Agriculture , Volume 15, Issue 4, pag.406,
5. Section- Agricultural Economics, Policies and Rural Management, Published Date- 14 February 2025,
ISSN 2077-0472, Accession number (WOS): 001429847800001 (Index JCR- AGRONOMY in SCIE
edition, Social Science & Science, Impact Factor JCR 2023: 3,3, Categorie jurnal- Agriculture (Social
Science&Science), Q1, Multiplicator M=6, Article Influence Score AIS 0,469, citat de 8 ori, in Google
Scholar, https://doi.org/10.3390/agriculture15040406

DOI 10.3390/agriculture15040406,https://www.mdpi.com/2077-0472/15/4/406

Pi-Total punctaj ARTICOLE publicate in reviste cotate ISI cu scor de infuentii absulut (AIS) nenul/P(articole)=P1+P2+...P5 8,2264




CARTE “I” EDITURA NATIONALA/INTERNATIONALA ALTELE DECAT ANEXA 1/

Pi=0,2/N
Alexandrescu, M.B., Marketingul resurselor umane in Armata Romdniei- Politici §i strategii, Editura Pi=| 1 0,2
6. Militard, Bucuresti , 2010, ISBN 978-973-32-0833-4- carte publicati la editurd nationala alta decét cele 0,2
din Anexa 1 /N
7 Alexandrescu, M.B., Economie Europeand, Editura Sitech, Craiova, 2018, ISBN 978-606-11-6651-0- Elg 1 0.2
’ carte publicata la editurd nationala alta decét cele din Anexal n’\]
CAPITOL “I” EDITURA NATIONALA/INTERNATIONALA ALTELE DECAT ANEXA 1 SAU ARTICOL IN VOLUME ISI PROCEEDING
Pi=0,1/N
Alexandrescu, M.B., Expectations in the military environment regarding the approach of the personnel Pi=| 1 0,1
strategy according to the principles of e-marketing, in: Review of the Air Force Academy, The Scientific | 0,1
Informative Review, Vol. 18, No.1 (41)/2020 DOI: 10.19062/1842-9238.2020.18.1.7, pp. 59-66, /N
3 Published Jul 30 2020, Indexed 2025-07-09, Document Type-Article, Accession Number
' RC:138695329 S24, ISSN 1842-9238, eISSN 2069-4733,
https://www.afahc.ro/ro/revista/2020 1/Review-No1-2020.pdf#page=59 -Capitolul ""i" in cartea
publicatd la o editurd nationald sau internationala, altele decit in Anexa | sau articol in volume ISI
Proceedings.
Muresan, L., Alexandrescu, M.B., The ethical code, an instrument for the implementation of a socially Pi=| 2 0,05
responsible attitude to the commercial companies in Romania(Codul etic, un instrument de implementare | 0,1
a unei atitudini responsabile social fatd de societdtile comerciale din Romdnia), Book Group Author- /N
LBUSR/FEC (provided by Clarivate), Source- CRISES AFTER THE CRISIS: INQUIRIES FROM A
NATIONAL, EUROPEAN AND GLOBAL PERSPECTIVE, VOL III, Page199-205, Published 2011,
9. Indexed 2011-01-01, Document Type- Proceedings Paper, Conference Meeting18th International
Economic Conference on Crisis After the Crisis - Inquiries from a National European and Global
Perspective, Location Sibiu, ROMANIA, DateMAY 19-20, 2011, Categories/ Classification- Research
AreasBusiness & Economics, Web of Science Categories- BusinessEconomics, Accession Number
WOS:000396640100029, ISBN 978-606-12-0139-6.- Capitolul "i'" in cartea publicati la o editura
nationald sau internationald, altele decdt in Anexa 1/ articol in IST Proceedings.
Alexandrescu, M.B., Constantin D.S., Milandru M., Managerial Elements Specific To Military Logistics, | Pi=| 3 0,03
Conference proceedings International conference KNOWLEDGE-BASED ORGANIZATION, Volume 0,1
10. 24, Issue 2, Pages 1017, eISSN (Online) 2451-3113, ISSN (Print) 1843-6722, /N

DOI: https://doi.org/10.1515/kbo-2018-0059. Published Online: 2018-07-26 | Published in Print: 2018-
06-01, Indexed 2025-07-10, Document Type- Article, Current Publisher Walter de Gruyter GmbH,
“Nicolae Bélcescu” Land Forces Academy, Sibiu, Romania, Tune, 2018.




Pi- Total punctaj aferent acestui tip de publicatie 0,58/
Total punctaj CARTI/articol ISI Proceedins 0,1875
P(carti)=25%*Pmin
P(carti)=max 0,1875
P(carti)=P6+P7+P8+P9+P10=0,58
TOTAL punctaj P(Articole+Cirti)>=0,75
P punctaj= P(articole)+P(ciirti) v
Pi>=0,75 P=8,4139
Pi=8,2264+0,1875
Ci - Citdri in reviste indexate ISI cu scor de influentii (AIS) nenul
AIS
. . . o & y . | JCR A
Nr. Crt. | Articolul citat Revista si articolul in care a fost citat Ci iunie Punctaj
2025
Diaconu D.C., Peptenatu D., Gruia A.K., Grecu | Delgado, E., Barboza, E.,Rojas-Bricefio, N.B., Cotrina-
A., Gruia A.R., Gruia M.F., Dréaghici C.C,, Sanchez, A. Valdés-Velasquez, A., de la Lama, R.L.,
Baloi A.M., Alexandrescu M.B. Sibinescu Llerena-Cayo, C., de la Puente, S., Modeling and
R.B., The Impact of Urban Expansion on Land | predicting land use and land cover changes using
Use in Emerging Territorial Systems: Case remote sensing in tropical coastal ecosystems of
Study Bucharest-Ilfov, Romania(Impactul southern Peru(Modelarea §i prezicerea modificdrilor
expansiunii urbane asupra utilizarii terenurilor | utilizdrii terenurilor si a acoperirii terenurilor folosind
in sistemele teriforiale emergente: studiu de teledetecfia in ecosistemele tropicale de coastd din
caz Bucuregti-Ilfov, Romdnia), Manuscript ID- | sudul Peru), Source- ENVIRONMENTAL SCIENCES
1. agriculture-3465352, Status-Website online, EUROPE, Volume 37, Issue 1, DOI10.1186/s12302- 1 1,260 1

Article type- Article, Journal- Agriculture,
Volume 15, Issue 4, Section- Agricultural
Economics. Policies and Rural Management,
Published Date- 14 February 2025, ISSN 2077-
0472, Accession number (WOS):
001429847800001 (Index JCR- AGRONOMY
in SCIE edition, Social Science & Science,
Impact Factor JCR 2023: 3,3, Categorie jurnal-
Agriculture, Q1, Multiplicator M=6, Article

025-01181-y, Article Number-139, Published- AUG 7
2025, Indexed- 2025-08-15, Document Type- Article,
Categories/ Classification- Research Areas:
Environmental Sciences & Ecology,

Web of Science Categories- Environmental Sciences,
Accession Number : WOS:001545741700001, ISSN
2190-4707, ISSN 2190-4707, eISSN 2190-4715
Current Publisher: SPRINGER, ONE NEW YORK
PLAZA, SUITE 4600 , NEW YORK, NY 10004,




l“

Influence Score AIS 0,469),
https://doi.org/10.3390/agriculture 15040406

UNITED STATES, Table of Contents: Current
Contents Connect, Journal Impact Factor Journal

DOI 10.3390/agriculture15040406

Citation Reports ™ 2024- 6

Research Areas: Environmental Sciences & Ecology
Web of Science Categories: Environmental Sciences,
Journal Citation Indicator ™ 2024-1.04, 2023-1, JCI
Category, ENVIRONMENTAL SCIENCES in SCIE
edition,, Category Rank-80/374,

Category Quartile, Q1, No.22 Cit. Ref.

Article influence score(AIS): 1.260
https://enveurope.springeropen.com/articles/10.1186/s1
2302-025-01181-y

Diaconu D.C., Peptenatu D., Gruia A.K., Grecu
A., Gruia A.R., Gruia M.F., Draghici C.C.,
Baloi A.M., Alexandrescu M.B. Sibinescu
R.B., The Impact of Urban Expansion on Land
Use in Emerging Territorial Systems. Case
Study Bucharest-Ilfov, Romania(Impactul
expansiunii urbane asupra utilizarii terenurilor
in sistemele teritoriale emergente: studiu de
caz Bucuresti-1lfov, Romdnia), Manuscript ID-
agriculture-3465352, Status-Website online,
Article type- Article, Journal- Agriculture,
Volume 15, Issue 4, Section- Agricultural
Economics. Policies and Rural Management,
Published Date- 14 February 2025, ISSN 2077-
0472, Accession number (WOS):
001429847800001 (Index JCR- AGRONOMY
in SCIE edition, Social Science & Science,
Impact Factor JCR 2023: 3,3, Categorie jurnal-
Agriculture, Q1, Multiplicator M=6, Article
Influence Score AIS 0,469),
https://doi.org/10.3390/agriculture1 5040406
DOI 10.3390/agriculture 15040406

Biswas, J., Antipova, A., Land Development 1985-2023
as a Function of Road Improvement, Employment, and
Mobility: A Case Study of Tennessee(Dezvoltarea
terenurilor 1985-2023 in functie de imbunditdtirea
drumurilor, ocuparea fortei de muncd si mobilitate: un
studiu de caz din Tennessee),

Source : LAND, Volume 14, Issue 5,
DOI10.3390/land14051025, Article Number 1025,
Published MAY 8 2025 Indexed 2025-05-31,
Document Type -Article,

Accession Number WOS:001496798200001

elSSN 2073-445X, , Current Publisher: MDPIMDPI
AG, Grosspeteranlage 5, CH-4052 BASEL,
SWITZERLAND, Table of Contents: Current Contents

Connect
Research Areas: Environmental Sciences & Ecology,
Web of Science Categories: Environmental Studies,
Journal Citation Indicator ™, 2024-0.78, 2023- 0.82
Journal Citation Indicator Summary, JCI Category
ENVIRONMENTAL STUDIES in SSCI edition
—Category Rank- 84/191,Category Quartile- Q2,
No.12 Cit. Ref. Article influence score(AIS): 0,550
https://www.mdpi.com/2073-445X/14/5/1025

0,75

0,550

0,75




Alexandrescu M.B., Milandru M., Promotion
as a form of communication of the marketing
strategy (Promovare ca formd de comunicare a
strategiei de marketing), Land Forces Academy
Review, Vol. XXIII, No 4(92), 2018, CNCSIS
B+, Cod CNCS 328, ISSN 2247-840X, ISSN-L
1582-6384;
https://www.armyacademy.ro/revista.php
https://scholar.google.com/scholar?hl=ro&as s
dt=0%2C5&qg=alexandrescu+mihai+bogdan&o

q=

Rahayu, S., Saputra, Y.M.D., Helmi, S., Asriadi,
AM.M., Promotion's power in halal product purchases:
the mediating role of trust and knowledge(Puterea
promotiei in achizifiile de produse halal: rolul de
mediere al increderii §i cunoasterii),

Source : COGENT BUSINESS & MANAGEMENT,
Volume 12, Issue 1,
DOI10.1080/23311975.2024.2440627, Article Number
2440627, Published DEC 12 2025, Indexed 2024-12-
21, Document Type Article, , Accession Number
WOS:001378708700001, ,ISSN 2331-1975

Current Publisher : TAYLOR & FRANCIS LTD2-4
PARK SQUARE, MILTON PARK, ABINGDON OR 14
4RN, OXON, ENGLAND

Journal Impact Factor 2024- 2,9, Journal Citation
Reports TM 2024- 0,65

Research Areas : Business & Economics, Web of
Science Categories : Business

Journal Citation Indicator ™, 2024-0.65, 2023-0.57
Journal Citation Indicator Summary, JCI

Category :BUSINESS in ESCI edition

Category Rank 148/317, Category Quartile Q2, No.7
Cit. Ref.

Article influence score(AIS): 0,362
https://www.tandfonline.com/doi/full/10.1080/2331197
5.2024.2440627

Alexandrescu M.B., Milandru M., Promotion
as a form of communication of the marketing
strategy (Promovare ca formd de comunicare a
strategiei de marketing), Land Forces Academy
Review, Vol. XXIII, No 4(92), 2018, CNCSIS
B+, Cod CNCS 328, ISSN 2247-840X, ISSN-L
1582-6384;
https://www.armyacademy.ro/revista.php
https://scholar.google.com/scholar?hl=ro&as s

0,75

0,362

0,75

Darbanian, F., Brandtner, P., Falatouri, T., Nasseri, M.,
Mirshahi, S., Timing Matters: How pre- and post-
holiday promotions affect fresh and frozen product sales
in grocery retail(Momentul conteazd: Cum afecteazd
promotiile inainte si dupd sdrbdtori vanzdrile de
produse proaspete §i congelate in comertul cu
amanuntul),

Source: JOURNAL OF RETAILING AND
CONSUMER SERVICES, Volume 85,

1,822




dt=0%2C5&g=alexandrescu+mihai+bogdan&o
q=

DOI10.1016/j.jretconser.2025.104317, Article Number
104317, Published JUL 2025, Early Access MAY
2025, Indexed 2025-05-21,Document Type Article,
Accession Number WOS:001489021900001, ISSN
0969-6989 elSSN 1873-1384, Current Publisher:
ELSEVIER SCILTDI125 London Wall, London EC2Y
5AS, ENGLAND, Table of Contents: Current Contents

Connect, Journal Impact Factor 2024- 13.1, Journal
Citation Reports ™ 2024- 2.5. Research Areas:
Business & Economics, Web of Science Categories
:Business, Journal Citation Indicator ™, 2024- 2.5,
2023- 2.36, Journal Citation Indicator Summary, JCI
Category BUSINESS in SSCI edition, Category Rank
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